
Using social networking sites to 
promote Cancer Research UK 

events:

Race for Life and Myspace



In August 2006, we set up Cancer Research 
UK’s first profile on a social networking site. 

Why did we do it?
To find out if social networking brought any benefits to 
marketing Race for Life.

What did we do?
We set up a Myspace page at 
www.myspace.com/raceforlifemyspace.

How did we promote the page?
- Race for Life website
- E-comms 

http://www.myspace.com/raceforlifemyspace


Here’s what our 
Myspace page 
looked like. 

Here’s what our 
Myspace page 
looked like. 



Benefits to user
The user could access a range of ‘personal’, interactive 
content, such as…

A blog



Videos Message board



Photo galleries



Network of links  

- other events of 
potential interest

- people with shared 
interest in Race for Life



Benefits to charity…what we thought we’d get…

1. Functionality. Allowed us to offer interactive 
features to users (blogs, videos, galleries) which we 
had not yet developed on official event site.

Data. We could build up additional supporter data 
lists, which could be used for marketing or analysis

Brand awareness – an extra Race for Life ‘portal’
on the web.

Ambassadors – because of medium’s ‘viral’ nature, 
we had the potential to ask supporters to distribute 
content.



And what we actually got!

1. Interaction. Our Myspace friends enjoyed the 
opportunity to interact with Race for Life and support it 
online.

Data. 3,750 friends - with minimal effort - that we could now 
communicate with.

Brand awareness – 50% of our friends put Race
for Life content on their pages. With each having
an average of 60 friends of their own, that’s a potential 112,500 
people being exposed to Race for Life – at no cost. 30,000 views 
of Myspace page too!

Ambassadors – we saw that our encouragements to distribute 
content really worked…these are the things that
we saw our supporters put on their pages:



Our banner

Our TV ad… Justgiving badges



The bottom line

Entirely for free, we got the following things 
out of Myspace

• 3,750 supporters we can contact
Approx 30,000 views of our Myspace page
1,875 supporter Myspace pages promoting Race for 

Life
8,692 views of our TV ad online
insights into what our supporters think of Race for 

Life
a whole lot of features that we didn’t have on the 

Race for Life website.


